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“France-Amérique Magazine 
 is the ultimate resource for 
lovers of everything French. 
We’re offering something that 
you won’t find anywhere else:  
a truly intercultural perspective, 
filled with cultural insights, 
stunning design, and 
independent journalism.”

GUÉNOLA PELLEN,  

Director of Publication

AUDIENCE HIGHLIGHTS

NUMBER 1

60%

publication for Francophiles in 

the world, with 70% American 

readers and 30% French or 

French-American readers.

of France-Amérique’s audience 

is made of Millennials (24-39 

years-old) and Generation X 

(40-55 years old).

France-Amérique’s affluent  

readers wield over $15 million  

in total buying power.

$15M

TOTAL FOOTPRINT

840.000
Yearly unique visitors

WEBSITE

Monthly readers

120.000
MAGAZINE

Followers

40.000
SOCIAL MEDIA
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In May 1943, French resistance fighters 

exiled in New York City founded France-Amérique.

Giving voice to a bond that stretches back to the birth of a nation.

And creating a conversation between countries that has endured for 80 years. 

From the new spring of post-war reconstruction,

To a world teetering on the nuclear edge of a Cold War,

To the hornet’s nest of a global economy. 

France-Amérique has been there.

Walking the path of the Transatlantic entente. 

Bringing readers along, every step of the way. 

Stripping facts bare to reveal even the hardest of truths. 

Then framing those truths in the words of intellectuals 

such as Camus, Sartre and Kessel. 

For we are the voice of France in America. 

Telling the stories of La Francophonie from Louisiana to Montreal. 

Giving life to our language in the halls of America. 

Through journalists, essayists, artists who provoke and create dialogue, 

with those who would know more than just our language. 

France-Amérique is the home of the modern Francophile. 

Intellectual, yet playful. 

Ever growing and evolving, like the culture itself. 

With content from world-renowned artists and writers. 

And access to France’s greatest figures, political and otherwise. 

This is more than just a cultural showcase, it is a transatlantic conversation. 

A discussion of an ever evolving shared history that has 

united two nations for two and a half centuries. 

And which carries us into a new future just as we started…

Together.

MANIFESTO
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In 2023, France-Amérique’s covers will be illustrated by twelve 

different artists. By commissioning renowned illustrators and 

painters, we want to turn our front pages into unique works of art. 

Each month, the cover will reflect the issue’s most important article 

and highlight an aspect of French-American culture and friendship.

Some of the artists we will work with in 2023: 

TOM HAUGOMAT: His solid colors and overlays, though digitally processed, almost 

intentionally invoke the technique of screen printing.

CHARLIE DAVIS: His images capture an atmosphere and forms that are expressive, 

chic, and rich in texture. 

SHELLEY NEWMAN: Her originals and prints are appreciated throughout Canada, 

the United States, and around the world.

BENOIT AUPOIX: His drawings are striking and effective, and their reading immediate 

thanks to an intuitive sense of composition and staging.

FRANCIS LIVINGSTON: He has been painting for 25 years. He is considered one of 

America’s finest illustrators and is the recipient of the New York Society of Illustrators’ 

Silver Medal.

MATT MURPHY: His style fits editorial projects because of his ability to communicate 

conceptual ideas with simplicity, in a few strokes.

MADS BERG: He is widely known for his modern Art Deco style and vintage graphics. 

His pared-back environments provide an elegant simplicity that delivers a concise 

narrative message.

COVERS

7      8    



Every month inside 

France-Amérique:

FROM THE NEWSDESK

Recent political, 

educational, and cultural 

events in France, explained 

to American readers and 

students of French with a 

glossary and notes on the 

related terminology.

COME ON OUT

An overview of French 

cultural events in the 

United States and Canada.

EDITORIAL

Economist, essayist 

and France-Amérique 

editor-at-large Guy 

Sorman comments on 

French-American current 

events. 

INTERVIEW

Economist, essayist and 

France-Amérique editor-

at-large Guy Sorman sits 

down with French and 

American thinkers who are 

making the news.

THE OBSERVER

Columnist Anthony Bulger 

takes a jab at explaining 

French cultural topics 

that may puzzle, surprise 

or even shock American 

readers. 

BUSINESS

From chefs to Silicon Valley 

CEOs, business writer 

Benoît Georges profiles 

French entrepreneurs who 

are making it in America.

LIFESTYLE

Journalist Jean-Gabriel 

Frédet explores iconic 

French museums and 

cultural destinations that 

Francophile readers need 

to know about.

ALBERTINE DIARIES

Carte blanche to the 

residents of Villa Albertine 

in the United States, the 

artistic residence program 

launched by the French 

Ministry of Foreign Affairs.

BON APPETIT

French culinary traditions, 

innovations and celebrities, 

explained to an American 

audience. 

RECIPE

Celebrated French chefs 

share their favorite recipes.

A CANVAS, AN ARTIST

Art critic Tracey Kendrick 

spotlights the work of a 

French artist that is part 

of an American museum’s 

permanent collection.

PORTFOLIO

On 10 pages, the 

best of contemporary 

photography.

BEYOND THE SEA

The most extravagant 

and the most fashionable 

Americans who made 

France their home from 

the Belle Époque to the 

Swinging Sixties.

BOOK REVIEW

The latest in French-

language literature, 

recently translated into 

English and published in 

the United States. 

THE WORDSMITH

Language writer Dominique 

Mataillet explains the roots 

and the meaning of new 

words and expressions 

found in the news.

UNKNOWN FRANCE

From underground villages 

to off-the-beaten-path 

museums, an exploration of 

French cultural destinations 

that didn’t make it to most 

guidebooks.

French Education Guide

Since 2009, France-Amérique publishes a bi-annual French Education 

Guide with the latest trends and advancements in French education 

in the United States, as well as a comprehensive listing of bilin-

gual schools around the country. Due to popular demand, France-

Amerique’s Education department recently launched a Higher 

Education Guide highlighting dual-diploma programs in France and 

North America.

CONTENT
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FRANCE-AMÉRIQUE 
SHOWCASES THE BEST OF FRENCH 

CULTURE & LIFESTYLE
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OUR READERS

125.000
Monthly readership

Average yearly income

$150.000

Who reads 
France-Amérique?

Pierre, executive, 
47 years old,  

New York
Sophie, academic, 
55 years old, Paris

Léanne, digital marketing 
associate, 30 years old,  

San Francisco

45%

55%
Female

Male

French

International 

(Canada, UK)

80%
American

10%

10%

Art, culture &  
book lovers

Avid travelers

Anglophones

Francophones

90%

80%

100%

70%

Francophiles

100%

Postgraduates

60%
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THEY ARE TRUSTING US

Baumanière Hôtel 5 étoiles, SPA, Restaurant gastronomique 2 étoiles Michelin l’Oustau de Baumanière et Restaurant provençal La Cabro D’or

13520 les Baux-de-Provence – France        +33 (0)4 90 54 33 07            contact@baumaniere.com            www.baumaniere.com

U N  L U X E  A U T H E N T I Q U E
-

A U T H E N T I  C   L U X U R Y

Une légende, un lieu unique, en marge de la vie,

grand ouvert sur la nature exceptionnelle 

des Baux-de-Provence.*

*A legend, 
a unique place on the fringe of life,
wide open on the exceptional nature 
of les Baux de Provence

1365 LE CLOS DES LAMBRAYS 1593 CHÂTEAU D’YQUEM 1668 

DOM PÉRIGNON 1729 RUINART 1743 MOËT & CHANDON 

1765 HENNESSY 1772 VEUVE CLICQUOT 1780 CHAUMET 

1815 ARDBEG 1817 COVA 1828 GUERLAIN 1832 CHÂTEAU 

CHEVAL BLANC 1843 KRUG 1843 GLENMORANGIE 1846 

LOEWE 1849 ROYAL VAN LENT 1849 MOYNAT 1852 LE BON 

MARCHÉ 1854 LOUIS VUITTON 1858 MERCIER 1860 TAG 

HEUER 1860 JARDIN D’ACCLIMATATION 1865 ZENITH 

1870 LA SAMARITAINE 1884 BVLGARI1895 BERLUTI 1898 

RIMOWA 1908 LES ÉCHOS 1912 JEAN PATOU 1916 ACQUA 

DI PARMA 1924 LORO PIANA 1925 FENDI 1936 FRED 1944 

LE PARISIEN 1945 CELINE 1947 DIOR 1947 EMILIO PUCCI 

1947 PARFUMS CHRISTIAN DIOR 1952 GIVENCHY 1957 

PARFUMS GIVENCHY 1958 STARBOARD CRUISE SERVICES 

1959 CHANDON 1960 DFS 1969 SEPHORA 1970 CAPE 

MENTELLE 1970 KENZO 1972 PERFUMES LOEWE 1976 

BENEFIT COSMETICS 1977 NEWTON VINEYARD 1980 

HUBLOT 1984 PINK 1984 MARC JACOBS 1984 MAKE UP FOR 

EVER 1985 CLOUDY BAY 1988 KENZO PARFUMS 1991 FRESH 

1992 COLGIN CELLARS 1993 BELVEDERE 1998 BODEGA 

NUMANTHIA 1999 CHEVAL DES ANDES 1999 TERRAZAS 

DE LOS ANDES 2004 NICHOLAS KIRKWOOD 2006 HÔTELS 

CHEVAL BLANC 2008 KAT VON D 2009 MAISON FRANCIS 

KURKDJIAN 2010 WOODINVILLE 2013 AO YUN 2017 CLOS19 

2017 FENTY BEAUTY BY RIHANNA 2017 VOLCAN DE MI TIERRA

215x275_insertion.indd   1 07/02/2019   15:56

B A N Q U E  D E  G E S T I O N  P R I V É E  D E P U I S  1 8 8 1

26 AVENUE FRANKLIN D. ROOSEVELT 75008 PARIS

PARIS  •  LONDRES  •  SINGAPOUR  •  LUXEMBOURG  •  BRUXELLES  •  MADRID 
NEW-YORK  •  GENEVE  •  MONTREAL  •  HONG-KONG  •  BARCELONE  •  SAN FRANCISCO

CONSTRUIRE UN PATRIMOINE, 
C’EST AVOIR L’AUDACE DE LE 
RÉINVENTER CHAQUE JOUR.
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Imported by: HeavenlySpirits.com

THE TOP RATED
COGNAC

OF THE YEAR.

THE TOP RATED
ARMAGNAC

OF THE YEAR.

THE TOP RATED
FRENCH WHISKY

OF THE YEAR.
Be well, drink well.

CANNES

Maison de maître de 450 m² avec vue sur la baie de Cannes, les Iles 
de Lérins et l’Estérel. Séjour avec cheminée et 4 chambres en suite. 
Terrasses. Appartement indépendant. Terrain de 1 200 m².

4 790 000 €  
+33 (0)4 97 06 33 33 

cannes@barnes-international.com

NEW YORK 

Situé dans un bel immeuble d’avant-guerre, l’appartement n°2 au 29 Howard Street est une perle rare incarnant parfaitement la fusion entre 
le luxe haut de gamme et l’ambiance de SoHo.     

$3,995,000  
+1 646 559 2249

newyork@barnes-international.com

BARNES
120 rue du Faubourg Saint-Honoré, 75008 Paris +33 (0)1 85 34 70 55 
sainthonore@barnes-international.com www.barnes-international.com

MIAMI – South Beach 

Opportunité unique au coeur de South Beach dans le très exclusif 
321 Ocean Drive, conçu par Enrique Norten. Appartement d’angle 
très lumineux de 308 m2 comprenant 4 chambres. 

 $5,450,000  
+1 305 361 2233

miami@barnes-international.com

BARNES-FRANCEAMERIQUE-JANVIER.indd   2BARNES-FRANCEAMERIQUE-JANVIER.indd   2 10/12/2020   17:05:5810/12/2020   17:05:58
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LA REVUE DU PLUS CÉLÈBRE CABARET DU MONDE ! - THE SHOW OF THE MOST FAMOUS CABARET IN THE WORLD!
DÎNER ET REVUE À 19H À PARTIR DE 185E - REVUE À 21H ET 23H À PARTIR DE 77E - DINNER AND SHOW AT 7PM FROM E185 - SHOW AT 9PM & 11PM FROM E77
MONTMARTRE 82, BLD DE CLICHY 75018 PARIS - TEL : 33(0)1 53 09 82 82 - FACEBOOK.COM/LEMOULINROUGEOFFICIEL - WWW.MOULINROUGE.COM
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 Air France

 4-10-2014 12:59 PM

Traffic   J. RodriguezFinal_1

Fonts Arial (Regular, Bold; True Type), Excellence In Motion V3 (Black, Medium; OpenType)
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Client Name:  Air France
Job Number:  0000061381-M05
Description:  Gastronomy

Unit: Program Ad – France Amerique

Bleed: 8.75” w x 11.125”h
Trim: 8.5” w x 10.875”h
Safety: 7.5” w x 9.75”h

This advertisement prepared by:
HAVAS WORLDWIDE NY
200 Hudson Street
New York, New York 10013

AS: Ali Napier
Prod: Janet Rodriguez

BILL TO JOB NUMBER: 0000061381

INDULGE IN HAUTE CUISINE
Enjoy menus designed by leading French chefs, 

accompanied by a selection of the finest Champagnes, wines and cheeses. 

AIRFRANCE.US

S:7.5»

S:9.75»

T:8.5»

T:10.875»

B:8.75»

B
:11.125»

Information and registration:

universite.ete.sorbonne-universites.fr

+ 33 (0)1 53 42 30 39

formation-continue@paris-sorbonne.fr

L’Université d’été  
en Sorbonne
Multidisciplinary Courses 
& French as a Foreign Language Courses

All courses are online.

JULY 5TH TO  
16TH 2021

Our New York SoHo store showcases Rossignol’s “Mountain-to-City” 
aesthetic, embracing aprés-ski culture in the iconic neighborhood 

known for arts, culture and fashion.

ROSSIGNOL NEW YORK
108 Wooster St

New York, NY 10012
Phone #: (212) 966-3679

ROSSIGNOL_FRENCH AMERIQUE_2020.indd   1ROSSIGNOL_FRENCH AMERIQUE_2020.indd   1 11/10/20   2:30 PM11/10/20   2:30 PM

Real estate agents affiliated with The Corcoran Group are independent contractor sales associates and are not employees of The Corcoran 
Group. Equal Housing Opportunity. The Corcoran Group is a licensed real estate broker located at 660 Madison Ave, NY, NY 10065. All 
information furnished regarding property for sale or rent or regarding financing is from sources deemed reliable, but Corcoran makes no 
warranty or representation as to the accuracy thereof. All property information is presented subject to errors, omissions, price changes, 
changed property conditions, and withdrawal of the property from the market, without notice.

David M. Adler
Licensed Associate RE Broker
m 917.520.2786 | david.adler@corcoran.com

Deborah Grubman
Licensed Associate RE Broker
o 212.836.1055 | dg@corcoran.com

Collection of Exceptional Manhattan Properties

PENTHOUSE AT THE MAJESTIC
115 CPW. Stunning tower triplex. 9 rooms, 4 bedrooms, 3.5 baths plus 
library. 46’ long living room with panoramic Central Park, City and River 
views.  Elevator, golf simulator and terrace. 4 exposures. Approx. 4,900sf 
int./160sf ext. Great light. Excellent condition. Full service co-op.
$15.9M | WEB# 5212337

GRAND SCALE DOWNTOWN LIVING
71 MURRAY STREET. High floor condo. 43’ long Great Room with gas 
fireplace. Open kitchen, playroom/den and balcony. 4 bedrooms, 3.5 baths. 
City and partial River views. 4 exposures. Central air, radiant heated floors, 
climbing wall. Approx. 4,000sf. Excellent light. Mint condition. 

$7.95M | WEB# 5857536

WIDE WEST VILLAGE TOWNHOUSE
70 BETHUNE STREET. 28’ wide, 3 story house with full condo amenities. 
Approx. 4,500sf including  basement. 10 rooms, 6 bedrooms, 6.5 baths. 
Elevator and garden. North/South exposures. High ceilings and great light. 
Excellent condition. 
$11.75M | WEB# 3643652

LUXURY AND SERVICE AT ITS BEST
2 EAST 55TH STREET. New to the market. A rare opportunity to fully own 
an extraordinary apartment at the Five-star St. Regis Hotel. A Suzanne Lovell 
designed home features a gracious layout with unique custom finishes 
throughout. 3 bedrooms, 3 baths. High ceilings, full city views, N/S/W 
exposures. 2,114sf +/-. Mint condition. Full hotel services.

$8.5M | WEB# 5887917

AIR FRANCE • ALBERTINE • ALLIANCE FRANÇAISE D’ATLANTA • ALLIANCE 

FRANÇAISE D’ALBUQUERQUE • ALLIANCE FRANÇAISE DE BERKELEY • 

ALLIANCE FRANÇAISE DE BOSTON & CAMBRIDGE • ALLIANCE FRANÇAISE 

DE CHICAGO • ALLIANCE FRANÇAISE DE DENVER • ALLIANCE FRANÇAISE 

DE GREENWICH • ALLIANCE FRANÇAISE DE KANSAS CITY • ALLIANCE 

FRANÇAISE DE MILWAUKEE • ALLIANCE FRANÇAISE DE MINNEAPOLIS • 

ALLIANCE FRANÇAISE DU NORTH SHORE • ALLIANCE FRANÇAISE DE LA 

NOUVELLE-ORLÉANS • ALLIANCE FRANÇAISE DE PASADENA • ALLIANCE 

FRANÇAISE DE PORTLAND • ALLIANCE FRANÇAISE DE SACRAMENTO • 

ALLIANCE FRANÇAISE DE SARASOTA • AMBASSADE DE FRANCE AUX ÉTATS-

UNIS • AMERICAN ASSOCIATION OF TEACHERS OF FRENCH • AMERICAN 

FRIENDS OF THE CHÂTEAU DE FONTAINEBLEAU • AMERICAN FRIENDS OF 

THE LOUVRE • AMERICAN FRIENDS MUSÉE D’ORSAY • AMERICAN FRIENDS OF 

VERSAILLES • AWTY INTERNATIONAL SCHOOL • CHAMBRES DE COMMERCE 

FRANCO-AMÉRICAINES : NEW YORK, OHIO, MIAMI, CHICAGO • COUCOU 

FRENCH CLASSES • LA COMPAGNIE • FÉDÉRATION INTERNATIONALE DES 

ACCUEILS FRANÇAIS ET FRANCOPHONES • FONDATION CARTIER POUR L’ART 

CONTEMPORAIN • FONDATION HERMÈS • FRANCE MÉDIAS MONDE • FRANCE 

PAVILION • FRENCH-AMERICAN ENTREPRENEURSHIP AWARD • FRENCH-

AMERICAN FOUNDATION - NEW YORK • FRENCH-AMERICAN FOUNDATION 

-  PARIS •  FRENCH-AMERICAN PIANO SOCIETY •  FRENCH HERITAGE 

SOCIETY • FRENCH INSTITUTE / ALLIANCE FRANÇAISE DE NEW YORK • 

FEDERATION ALLIANCES FRANÇAISES USA • LA SORBONNE • LA REVUE 

POUR L’INTELLIGENCE DU MONDE • LYCÉE FRANCO-AMÉRICAIN DE COOPER 

CITY • LYCÉE FRANCAIS DE NEW YORK • LYCÉE INTERNATIONAL DE BOSTON 

• LYCÉE INTERNATIONAL DE LOS ANGELES • OFALYCÉE – ONLINE FRENCH-

AMERICAN LYCÉE • PARIS AMERICAN CLUB • RADIO FRANCE INTERNATIONAL  

• RÉSEAU INTERNATIONAL DES MAISONS DES FRANCOPHONIES • SERVICES 

CULTURELS DE L’AMBASSADE DE FRANCE • TV5MONDE • TV5MONDE 

USA • UNIVERSITY OF CALIFORNIA BERKELEY • UNIVERSITY OF FLORIDA  
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DISTRIBUTION 

In addition to its subscribers throughout the world,  

France-Amérique is also distributed to exclusive partners  

and prestigious events in North America and in France.

PRESTIGIOUS TARGETED EVENTS: Film festivals • 

Gastronomy festivals • Bastille Day festivals • Art & literature 

festivals • French-language conventions • Galas, fundraising 

events.

FRENCH EMBASSY & CONSULATES:  Washington, DC • New 

York, NY • San Francisco, CA • New Orleans, LA • Miami, FL • 

Houston, TX • Boston, MA • Chicago, IL • Los Angeles, CA • 

Atlanta, GA.

FRENCH INSTITUTIONS: French Cultural Services, NY • 

Albertine Books, NY.

FRENCH-AMERICAN ORGANIZATIONS: Alliances Françaises • 

Accueils Français • French-American Chambers of Commerce • 

Lycées Français • French-American schools.

SOFITEL HOTELS: New York • Chicago • Philadelphia •  

Los Angeles • Montreal.

AIR FRANCE LOUNGES: New York, NY (JFK) • Boston, MA 

(BOS) • Houston, TX (IAH).

LA COMPAGNIE AIRLINE: Visibility on all in-flight 

entertainment screens.

BOOKSTORES: Smith & Son, Paris • Barnes & Noble •  

The Red Wheelbarrow, Paris.
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January

February

March

April

May

June

July-August

September

October

November

December

9-Dec

9-Jan

8-Feb

10-Mar

10-Apr

10-May

9-Jun

9-Aug

8-Sep

9-Oct

8-Nov

Politics, Ideas

Made in France, Valentine’s Day

Francophonie, Women

Green, Environment

French-American Friendship

Art & Culture

Bastille Day, Gastronomy

Fashion

Wine

Tourism

Holidays, Luxury

EDITORIAL CALENDAR 2023

MONTH AD DUE SPECIAL COVERAGE
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Double Page Spread

Back Cover

Inside Front Cover

Inside Back Cover

Full Page

Back Cover

Inside Front Cover

Inside Back Cover

Full Page

Half Page

1/4 Page

1/6 Page

Expanded Words

Package: Back Cover

Package: Inside Front Cover

Package: Inside Back Cover

Package: Full Page

Package: Half Page

Package: 1/4 Page

Top Banner

Right Sidebar

Bottom

Sponsored Article

Translation

Full Page

Newsletter | Top Banner

Newsletter | Middle Banner

Newsletter | Bottom Banner

Featured Event

Dedicated Email Blast

Print Ad Design

Banner Ad

Social Media Post

Hourly Rate

Social Media Post

Event Promotion

Event Instagram Live

$5,000

$4,000

$3,100

$2,900

$2,800

$5,000

$4,000

$4,000

$3,600

$2,400

$1,600

$1,200

$200

$5,720

$4,720

$4,720

$4,320

$3,120

$2,320

$2,500

$2,000

$2,000

$1,800

$1,200

$800

$600

$100

$2,860

$2,360

$2,360

$2,160

$1,560

$1,160

$300

$260

$180

$260

$200

$160

$150

-

$500

$150

$150

$150

$500

$500 
 

$1,500

17 x 10.87 inches + 0.125 bleed

8.5 x 10.87 inches + 0.125 bleed

8.5 x 10.87 inches + 0.125 bleed

8.5 x 10.87 inches + 0.125 bleed

8.5 x 10.87 inches + 0.125 bleed

1200 px X 1200 px

8 x 10.85 inches + 0.5-inch bleed

8 x 10.85 inches + 0.5-inch bleed

8 x 10.85 inches + 0.5-inch bleed

8 x 10.85 inches + 0.5-inch bleed

7 x 4.207 inches

3.75 x 4.5 inches

2.32 x 4.5 inches

100 words in Fench and 100 words in English

Back Cover + Expanded Words + Top Newsletter Banner

Inside Front Cover + Expanded words + Top Newsletter Banner

Inside Back Cover + Expanded Words + Top Newsletter Banner

Full Page + Expanded Words + Top Newsletter Banner

Half Page + Expanded Words + Top Newsletter Banner

1/4 Page + Expanded Words + Top Newsletter Banner

$1,100

$800

$500

$1,500

$180

$900

$1,170

$900

$720

$500

$1,500

1024 x 130 pixels

1024 x 130 pixels

1024 x 130 pixels

500 words

600 x 150 pixels

600 x 150 pixels

600 x 150 pixels

600 pixels maximum width

ADVERTISING RATES 2023

PRINT - FULL PAGE

FRENCH EDUCATION GUIDE

WEBSITE

DIGITAL MAGAZINE

EMAIL MARKETING

SOCIAL MEDIA

DESIGN

PRICE

BOTH EDITIONSONE EDITION

WEEKLY

WEEKLY

ONE-TIME

ONE-TIME

SPECS

SPECS

MONTHLY

PRICE

MONTHLY

840K YEARLY VISITORS

25K SUBSCRIBERS

40K FOLLOWERS
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Olivier Vestidello  
Business Development Director 
 (917) 302-0920 
olivier@france-amerique.com 

ADVERTISING SALES CONTACT

www.france-amerique.com - info@france-amerique.com 

France-Amérique (ISSN 0747-2757) is published monthly by France-Amérique Inc. at France-Amérique, 
545 West 25th street, 7th Floor, New York, NY 10001. Periodical postage paid in New York, NY and additional mailing  
offices. POSTMASTER: send address changes to France-Amérique Inc, PO Box 29038 Phoenix, AZ 85038-9038. 

Copyright 2023 by France-Amérique Inc. All rights reserved. France-Amérique is a registered trademark of France-Amérique Inc.

@franceameriquemag@franceamerique@franceamerique@franceamerique


